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DECISION

Chairman’s Ruling
8 December 2010

Complaint 10/686



Complainant: J. Randall



Advertisement: Kiwibank Ltd
Complaint: The television advertisement featured Sam Neill who, speaking into a microphone, said: “And now ladies and gentlemen, something new from Kiwibank.”
The Kiwibank car was then shown with big chains wrapped around it. A voice-over said: “For too long New Zealanders have been shackled by term deposits that are harder to get out of than a muddy paddock and loose gumboots. And savings accounts that pay, well, peanuts. Well not any longer..”. The chains around the car started breaking away, as the voice-over continued: “..Announcing Kiwi First. Kiwi Bank Notice Saver. Unlike other banks you can get higher returns on your savings without them being locked away. To access some or all of your money just give us notice. We reckon it’s worth moving banks for, especially the one you already own.” 
It also featured, in part of the advertisement, the on-screen text which read “32 days notice. Maximum investment $2,000.”

Complainant, J. Randall, said:

“I maybe wrong, but feel that the current advertisement for a savings account offering a high rate of interest with the person talking emphasising that  "your money is not locked in like other high interest accounts, and that you only need to give them some notice to get your money out",   is contradictory as people need to read the statement at the bottom of the add that tells them they need to give 32 days notice to withdraw. Surely that means your money is locked in for at least 32 days.

The relevant provisions were Basic Principles 2 and 3 of the Code for Financial Advertising. 
The Chairman noted the Complainant’s concerns with regard to the advertisement. However, she was of the view that the Advertiser was entitled to impose certain terms and conditions around the offer provided it did not significantly diminish the value of the offer. The Chairman noted that the purpose of the advertisement was to promote the idea that the consumer was not “locked in” if they signed up to the product on offer. She considered that the 32 day notice period was a reasonable condition to impose on the consumer. She also noted that the notice period was clearly stated in the advertisement for consumers to read. Accordingly, the Chairman was of the view that the advertisement did not breach the Code for Financial Advertising and ruled that there were no grounds for the complaint to proceed.
Chairman’s Ruling: Complaint No Grounds to Proceed
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